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BpaBeucon tov Opidovu Zapavtn ota Lenovo Retail Business Awards 2021 yia tn Auvoyikr Kot

Zuveyn Nopeia Avantuéng
O Outhog Zapavtn BpaBeuBdnke ota Lenovo Retail Business Awards 2021, tov peyaAutepo Beouo tou
EAANVikoU AtavikoU Epmopiou kat Blopnyaviag otnv eAAnVIKn ayopad, e oToxo thv emiBpafeuon tou
eAANVIKOU emixelpeilv. H Suvaplkn kol ouveXOuevn avamtuélokn mopeia tou Opidou, oAl Kal n
SlopKAG evioxuon tNg MOPOUCLOG TOU OTIG KOTNYOpLleG TOU SpaoTNPLOTIOLE(TAL, TOU XApLoav TO
TIUNTKO BpaBeio tng Bpadlag.

Mo ouykekpLéva, T tpletia 2018-2020, kat cUpudwva pe otoeia mou kataypddet n Nielsenltl
otnv eMnvikp FMCG ayopd, o Oullog katddepe va auénosel ta Hepidla TNG ayopdg Tou
ONUELWVOVTOG  EVIUTIWOLAKN OvANTUén TwANCEWV Katd 29%, aufavovtac mopdAAnAa tnv
kepdodoplia Tou KoL EVICXUOVTAG TO AmOTUTIWHA TwV brands Tou otnv eAAnVIKr ayopa.

O Beopog SopyavwBnke yla 19n ouvexouevn xpovid amod tnv etalpeia Direction Business, o€
ouvepyaoia pe tov Zuvdeopo Emyxeproswv Atavikng NwAnocewg EAAGSog (ZEANE) kot Tnv EAANVIKA
Zuvopoonovdia Eumopiov & Emyelpnuatikotntag (EZEE) kat €éAaBe xwpa otig 20 louAiou oto BLE
AZURE otov AAwuo.

To BpaPeio amévelue otov Mevikd AtevBuvtr) EAAGSag K. Xplotodopo ZTapouAakdto, o YIoupyog
Avamntuéng k. Adwvig Mewpyltadng. O K. ITOHOUVAAKATOC euxapiotnoe Bepud tn Slopydvwaon Kal Toug
avBpwroug Tou Opidou yla tnv opadikr) SoUAeld, To ABOC Kot TNV UTIELBUVOTNTA TOUG OE AUTH TN
dUokoAn mepiobdo, evw petafd AAwv OSNAwoe ott «H Oldkplon auth ovTkaTomTpilel TNV
EUMLOTOOUVN TWV KatavaAwtwyv ota brands tou Opilou Zapdvin kat MopdAAnAa TtV EUmiotoouvn
TOU ALOVEUTIOPIOU OTLG TOKTLIKEG KAL OTPATNYLKEG ETUAOYEG TOU. ATOTEAEL O€ TO QUMOTEAECHA HLOG
opyavIKNG kal kepdodopou avamnrtuéng nou emniteVBeL o€ pia mepiodo otpatnykou transformation.»

H ¢etwvn dudkplon ota Lenovo Retail Business Awards 2021 eivat 8laitepa onpOvVTLKA Kol TULNTKNA
yla tov Optho Zapavtn kat anoteAel Tn Baon yla to BeTIkO MPOoNUo TNG avamntuéng tou OuiAou Kat
TOL EMOUEVA XPOVLAL.

Outdog Zapavtn

Me €bpa tnhv AGnva kat Exovtac Staypael pia 1otopia avw twv 50 ypovwv ato xwpo, o OutAog Sapavtn
artoteAel utor TOAUEBVIKN eTaUPEI KATAVOAWTIKWY TTPOIOVTWY UE SLAPKWG ETTEKTELVOUEVO YEWYPAPLKO
AMOTUNWUA KAl Kopu@aia brands. SKOMOC UAG E(VOL VA TIPOOWPEPOUUE QAMAEC KAl OUOPQPEC AUCELS TTOU
QTIdyvouv TN Ota9e0n, MOU KAVOUV TNV KAGe uEpa KaAUtepn, mou Snuioupyouv Bwwowun afia. H
SpaoTNPLOTNTA UAC ETILKEVIPWVETAL OTOUC KAASOUG TWV KAAAUVTIKWY Kol OPpWUATWY, TPOIOVTWY MPOCWITIKNG
@povtibac & mepuroinong, mpoidvtwy otklakrg @povtibac kadwg kat mpoidvtwv vyeiac & @povtidag,
TIPooEPOVTAC O KAJe KaTnyopio uYnAng molotnTag CHUATA OV EiVal KOPUQQAIK OTIC TIPOTIUNOELS TWV
katavadwtwy. Me gvtovn Spaoctnplotnta o Sekatpeic ywpes — EAAada, MoAwvia, Pouuavia, Boudyapia,
JepBia, Toeyia, SAoBakio, Ouyyapia, Bopeia Makedovia, Boovia-EpleyoBivn, Moptoyaldia, Oukpavio ko
Pwaoia — o Outdog diatnpei Tt duvauikn diedvn tou napoucia kat to aéloonueiwto Siktuo dltavoung Tou os
TIEPLOCOTEPEC aTtO 50 ywpe¢ o€ OAo Tov KOoUO.

[1] Nielsen FMCG Market Overview 2018 & 2020, ttl Greece & Islands (incl. discounters)




